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In this two-part series | break up the content like so:

Part 1: Content Strategy & User Experience
Part 2: Technical Auditing & Maintenance

Building processes around these goals will satisfy users' search intent and help position
your site well in 2017 and beyond.

After going through these tutorials, | want you to feel confident creating and designing

content experiences that satisfies user needs and creates an exceptional experience for
them, while improving your organic search positions over the long term. If you learn to
use the technical tools and understand some key reports in Search Console you will be

well on your way toward both. | will show you how.

Let's Get Started!
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Use Search Console For On-Page SEO Domination
(Formerly known as Google Webmaster Tools or GWT)

You can manage almost all the elements in this tutorial using Search Console (previously
known as Google Webmaster Tools/GWT). Below is a great walk-through of how to get
started with Search Console by the folks at Tilted Pixel. Some of the sidebar items shown
in the video have since been deprecated by Google, but there is always a new and
improved tool to replace the one you no longer see there. Learn how to use these tools
to get important data about your site and keep your search presence clean.

https://www.youtube.com/watch?v=kDfw4yt554g

® O ® /5 search Console- HTML Impre x \[ | Daniete |
& > C | & htips//www.google. Is/html-st 1s?hl=en8authuser=18&siteUrl=https://scalegrid.io/ w @t A48 " EKale]
it Apps ] EJSEOMOZ ¢ Sumo Email Templates [] Connector: Send E... [ Thesaurus.com | Fi... [] Dashboard « Scale... [1§damolade website... [<] Calendly %3 marketing - Dropbox (%) UberConference FjPersonas »» [ Other Bookmarks.
Google # 0@
Dashboard HTML Improvements
Messages (2) Last updated Sep 19, 2016

AP — Addressing the following may help your site's user experience and performance.

Structured Data Meta description pages.
Rich Cards Duplicate meta descriptions A
Data Highiighter

HTML Improvements
Sitelinks Short meta descriptions )

Accelerated Mobile Pages
» Search Traffic

We didn't detect any issues with the title tags on your site.

Long meta descriptions 0

» Google Index

» Crawl Non-indexable content —

) We didn't detect any issues with non-indexable content on your site.
Security Issues

Other Resources

© 2016 Google Inc. - Webmaster Ceniral - Terms of Service - Privacy Polcy - Search Censole Help
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PART 1: CONTENT STRATEGY & USER EXPERIENCE

When creating content, 2 factors must be considered: humans and search engines. You'll
need to create content for humans that will satisfy buying intent, but keep search
engines in mind. How do you go about this?

Create A Positive User Experience Through UX/UI

If someone doesn't know you, then why should they trust you? You have to earn that
trust by validating it with on-page elements that users expect to see when they visit your
site. Establishing trust through UX/UI elements is going to affect your SEO because it
affects your user engagement rates (bounce rates, pages per visit, page views etc.).

What to do here to establish trust? | like to quote the famous Steve Krug on all things
usability, seeing as his common-sense approach speaks to the most people: “Don't make
me think."

"I should be able to 'get it'—what it is and how to use it—without
expending any effort thinking about it."

Steve Krug, Don't Make Me Think

Things that fall into this category:

Navigation - s it intuitive to use and to consume content?

Copywriting - Does the content match what the user expects to find? Is it well-written
and easy to understand?

Color Scheme - Pick the right one for your audience.
Layout - Is it easy to scan and get an understanding of what the site is about?

Trustworthiness - Is there a positive social presence that a user can see, e.g., how many
people have shared this content?

Testimonials - Do other people like me trust these site owners to do business with?

References - Do you link out to external references that are trustworthy and have
authority in your niche?
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Page Load Speed

This factor can be considered part of your technical SEO auditing, but | put more weight
on it as a UX element since page speed affects user experience. User satisfaction is a
signal that Google can interpret in many ways. We know page speed to be one of those
signals, probably due to the fact that quick-loading sites earn higher engagement rates
and links, which are signs that the site is pleasing to both visitors and search engines.
Don't let this easy-to-fix factor cause abandonment and low rankings. Fortunately,
Google provides you with a tool to diagnose what is slowing down your pages, and it's
FREE, so use it!

https://developers.google.com/speed/pagespeed/insights/
Example:

Google
(\ Developers
Producis  » PageSpeed Ingighls

PageSpeed Insights o

http://damolade.com/

f] movie  EH Deskiop

I-j.i ://1|)] Suggestions Summary

[ shouid Fix:

Eliminate render-blocking JavaSeript and CS5 in above-the-fold content
»Show how to fic

D Consider Fixing:

Leverage browser caching
» Show how b fix

Optimize images
» Show how 1 fix

Enable compression
» Show haw to fix

[l s Passed Rules

» Show details

Download image, and CSS for this page.
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Keyword Targeting

Don't make the 'over-optimization’ mistake so many sites make. Optimize each page of
your site for one main keyword per page and use that exact phrase in the page title,
meta description, headings and body content for best results.

Use a combination of tools to find keywords that will be a happy medium between
search volume, competition (i.e., something you can reasonably rank for), and phrases
that your site is already receiving traffic for.

Keyword Planner - Google

Use AdWords for Google search volume and competition to get a good seed list. Start
with your main product, service or landing page.

Keyword Planner
Where would you like to start?

BY Find new keywords and get search volume data

~ Search for new keywords using a phrase, website or category

Enter one or more of the following:
Your product or service

For example, flowers or used cars

Your landing page

www.example.com/page

Your product category

Enter or select a product category

Targeting 7 Custornize your search 7
Unitsd States Keyword filters
English
Keyword options
Google Show broadly related ideas
Hide keywords in my account
Negative keywords Hide keywords in my plan
Date range [7 Keywords to include

Show avg. monthly searches
for: last 12 months
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You may want to define targeting options to tighten up results.

The best keyword options are those with low competition and high search volume, but in
most industries those can be hard to come by, or mean there is low buying intent around
those terms (i.e., terms that are informationally motivated as opposed to
consumer-driven). If you aren't seeing a lot of low competition/high volume options, go
for the next best (medium competition/good search volume and so on) until you have a
good seed list for your main pages, category pages and product pages.

Ahrefs

If you need more options, Ahrefs Keywords Explorer Tool opens up a new landscape of
possibilities. | would recommend throwing your seed list in there and seeing what you
get back. This can be a gold mine for keywords to target for blog posts, infographics or
other educational content.

©® O ® /4 Keywords for skin care prod X \[ | Deras

< C | @ Anrefs Pte Ltd [SG] P * 0SS 4gqBOEL OO
i3 Apps 5] EJSEOMOZ (& Sumo Emall Templates or: Send E... os: i... [ Dashboard « Scale... [J§damolade website... [-]Calendly $3 marketing - Dropbox (&) UberConf EgPersonas [ » 5 0ther Bookmarks.

United States

pashice Keywords Explorer
Keyword ideas v

Al keywords Difficulty Volume CPC v Results Words v Search in results a

Related

EEESaEED 360 unique keywords © Export
Keywords KD Volume}  CPC Results  Words
skin care 48 14,800 5.84 124,000,000 2 SERP
best skin care products 12 8,100 5.74 20,200,000 4 SERP ~
skin care products 13 8,100 6.47 50,800,000 3 SERP ~
skincare 29 5,400 3.59 107,000,000 1 SERP ~
best skincare products 18 1,600 584 4,870,000 3 SERP ~
best skin care line 13 1,600 2.50 9,440,000 4 SERP ~
best skin care 14 1,300 4.97 102,000,000 3 SERP ~
skin treatments 20 1,000 11.08 162,000,000 2 SERP ~
facial products 15 1,000 4.55 55,600,000 2 SERP ~
skin care brands 7 1,000 3.39 3,160,000 3 SERP
skin products 35 880 6.54 233,000,000 2 SERP ~
best facial products 12 720 299 52,200,000 3 SERP ~
best skin care products for women 26 720 750 7,360,000 6 SERP v
top skin care products 12 720 331 10,200,000 4 SERP ~
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Search Console - Google

Last but not least, head back to your old standby: Google Search Console.

Dashboard
Meassages

» Search Appearance I}

* Bearch Traffic
Senreh Anslytics
Links to Your Site
Intarnal Links:
Marual Actiors
Intarnational Targesing
Mobile Usabilty

» Google Index

» Crawl

Securty Issues

Cihar Resources

Search Analytics

Anahyre your performance on Google Seanch. Filter and compane your results io batber understand your user's saarch palferns. Leam mong.

< Clicks ~ Impressions ~" CTR  ~ Position

= Queries Pages Countries Davices Search Type Dates.
Na fiter = Mo filter ~ United States - Mo filtar ~ Wb - Last 28 days -
Total elicks Total impressions Avg. CTR Avg. position
5,903 107,561 5.49% 14.8

Chirius Clicka ¥ Impragiians CTR Pasition
1 — & 71 134 52.96% 1.3 »
2 i poswetar 52 B49 8.01% B 3
3 saratoga cintment 25 1 24.75% 35 »
4 limirnist &2 25 =] 25.51% 3z »
5 foille spray [ 24 178 13.46% 4.0 b
] banalg kotion = 23 13 20.35% 30 »

These are queries that currently bring traffic to your site. You can click on the individual
query from the list, then click Pages to see what Page that specific query ranks for.

This brings up some things to consider.

If a page is already ranking for a phrase, there are 3 ways you can help improve it

further:

1) Make sure it is further optimized for that keyword
2) Do not use the keyword on another page
3) Look for low-hanging fruit opportunities

Queries that you are ranking in position 6-10 for are "low-hanging fruit"—these will be
easiest to move above the fold into positions 1-5 with a solid content strategy. Start
creating content around these phrases today!
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ClickWP
https://clickwp.cam/ ~ Traduzir esta pagina

ClickWP is reliable WordPress tech support when you need it most. Let us help get your site under
control soyou have more time for your business or family.

Page title

Meta description

Keyword Targeting for E-Commerce

On an e-commerce site it may be difficult to create a product page that satisfies buying
intent while also ranking for a keyword. That's because there is oftentimes not enough
content on-page to do both. How do we work with the natural limitations of an
e-commerce page?

My recommendation is to optimize your e-commerce page for the main keyword you
want to rank for or have the best shot at ranking for (see Search Console > Queries) and
then create some additional content that can both rank for long-tail search terms more
easily and link back to your e-commerce product page.

Competitive term i.e. "Skincare" Face Wash, Toner, Moisturizer, Eye Cream

i.e. "top 10 drugstore face washes of 2016"

—

LINKS TO

1

LANDING PAGE BLOG POST
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Page Titles

This is one of the most important on-page elements. Not only does it affect CTR a UX
ranking factor, but it is also the first thing a search engine sees when it crawls your site.
Give each webpage on your site its own unique title and make sure the most important
pages are optimized with one keyword for that page. To help ensure your page title isn't
cut off in search results, check its length with this handy pixel counter tool.

Meta Descriptions

These serve as banners inviting visits in. Your webpage meta description should contain
one main keyword and information about the page that users and search engines need
to understand your content and webpage.

You want to make sure you don't overdo it on length. | use a handy character counter
tool to make sure | hit my mark and am not over or under character counts for my meta
descriptions.

Pro tip: Use the keyword exactly as TTLETAG:
Add Modifiers Like "Buy”,

appears in your keyword research tool. "Cheap" and "Deals" to Get
. . R . More Long Tail Traffic
Don't use a variation. This is especially
TITLE TAG:

important when you are just starting out
and badly need traffic. Optimize for one,
exact keyword and put it in your title,
meta description, URL and content. You
can add variations throughout the page
content, but make sure to use your exact
target keyword for that page 3-5 times in
the body copy.

Use Click Magnet Words
like “X% Off" and “Lowest —  Buy Products at 30% Off
Price” to Boost CTR

FREE shipping on our great

DESCRIPTION TAG: *  selection of products

Include Phrases Like
“Great Selection”,
“FREE Shipping” and
“All Our Items are
On Sale” to Maximize
Your Page's CTR

— KEYWORD

PRODUCT AND

The image on the right is a great example
I'm borrowing from Backlinko. This shows you
the ideal title and meta format for an
e-commerce webpage.

CATEGORY PAGE
CONTENT: =——

Include 1000+ Words

of Content and Use

Your Keyword 3-5x

KEYWORD

KEYWORD
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http://searchengineland.com/infographic-11-amazing-hacks-will-boost-organic-click-rates-259311
http://searchengineland.com/infographic-11-amazing-hacks-will-boost-organic-click-rates-259311
http://www.webshoptimizer.com/page-title-pixel-meter/
http://nightbirdwebsolutions.com/tools/title-description-tag-free-counter-tool
http://nightbirdwebsolutions.com/tools/title-description-tag-free-counter-tool
http://backlinko.com/

HI1

A header stands out to a crawler because it tells it what the page content is about. If you
add multiple H's, crawlers read theses as sections — think main category > subcategory
on down the page. It is another chance to add your target keyword. Don't miss the
opportunity.

Alt Text

It would be injustice to your site as a whole to optimize just your copy and leave out your
images. Each image uploaded should have the alt title and description space filled for
SEO purposes. Additional benefits include:

* Opportunity to add even more keywords on page. Don't get lazy now!

* Helps your page rank in Google image search
* Makes your website accessible to visually impaired

URL Structure

Using search engine-friendly URLs for your webpages are important. Try to avoid using
URLs with dates and numbers and use a clean URL structure that includes a
category/folder hierarchy. Always include a keyword as close to the front of the URL as
possible. For example:

http://damolade.com/blog/bonus-growth-hack-your-content-marketing-checklist
A bad URL structure would look like this:
http://damolade.com/blog/page?65

Clean up messy URL parameters, inconsistent categories and tagging systems, or else
things can get ugly real quick.
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Related Topics - Targeting Long-Tail Keywords

Remember the image above showing an example of skin care long-form content linking
back to skin care product pages? We do that because it's easier to rank on long-tail
keywords, get visibility, and pass that authority over to our product pages, rather than
pass authority from more competitive pages to long-form content.

Google has a huge graph of lexical combinations and the power to analyze semantic
relationships between content. This means Google can see your long-form content on
skin care and associate that with other terms on your site such as cleansers,
moisturizers, serums, etc. These related topics are very important to the main topic;
therefore as a content creator you should understand what the lexical combinations are
for your niche and monitor what the competition is doing with these as well.

Word Count

Over time, and with updates to Google's search algorithm, the optimum minimum
number of words per article has increased exponentially. Research has shown that web
content with over 1,500 words tends to rank significantly higher than posts with fewer
words. This is another great reason to target long-tail keywords with long-form content
that contains links to your product pages.

CONTENT TOTAL WORD COUNT
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GOOGLE POSITION

(image courtesy backlinko)

The average Google first page result contains 1,890 words.

11 Killer Content Strategy & Perfect Technical SEO: The Ultimate Guide
part 1: complete on-page seo techniques for a killer content strategy



http://www.wordstream.com/long-tail-keywords
http://www.wordstream.com/long-tail-keywords
http://backlinko.com/search-engine-ranking
http://backlinko.com/

Key Takeaways

Let's recap what we've learned so far:

Q\

W o @ e\

Creating a positive user experience through a carefully designed SEO content
strategy is key to success in 2017. These are the main UX elements you must
consider:

e Navigation

» Copywriting

e Color Scheme

e Layout

e Trustworthiness

e Testimonials

e References

Page Speed is a UX experience must have as well as an SEO ranking factor. Use
PageSpeed Insights tool to make your pages lightening fast.

Don't over optimize! One keyword per page is the goal.

Optimize your Page Titles for click through rate (CTR).

Meta Description content needs to close me on your sell. End with a call to action.
Page headings (<h1>, <h2's>) and Alt text (image names ) are more opportunities
to tell search engines what your page is about as well as a good thing for

accessibility. Use these tags.

Search friendly and descriptive URLs are a must have - no numbers, no special
characters. Keep 'em clean.

Aim to write at least 300 words of content on every landing page. For blog posts,
up this considerably to about 1,500 words.

There you have it! On to the tech stuff...
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While creating strategic, optimized content is key for SEO success, other factors need to
be considered to maintain your site health and user experience. There are crucial
technical audits and spot-maintenance checks you need to schedule to stay on track and
keep your site healthy. Below | will walk you through each of these elements and show
you where to look to find everything that needs your attention. Some things you can fix
on your own if you are technical enough like resolving server errors, while some you may
need to hire a professional to help.

As we talked about in Part 1 of this series, Search Console (previously Google Webmaster
Tools/GWT), has evolved into almost all you need to manage and keep your on-site SEO
and search presence healthy. It is your best friend for identifying issues and managing
your site maintenance quickly, easily and for $0.
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Sitemap

If you are adding a lot of content on a regular basis you should let Google know about it
as quickly as possible. It can take a while for search engines to get around to crawling
your site and indexing its content. Although there are no guarantees that if you submit
your sitemap to Google you will rank faster, it doesn't hurt. Why not increase your
chances of refreshing your presence sooner and possibly expanding your indexation
rate?

Check out this video of Google engineer Matt Cutts “hamming it up” that explains
indexation well.

https://www.youtube.com/watch?v=BNHR6IQ]GZs

Every website ought to have a sitemap which search engines use to understand the
organization of your site content. Every month, you should review your website sitemap,
and if you have made changes to your site generate an updated version and re-submit
to search engines. You can resubmit in Search Console.

® O ® /5 search Console - Sitemaps - x ||\ Danislle
< © | @ hitps//www.google. p-list?t p F%2Fwww.damolad 462F#MAIN_TAB=0&CARD_TAB=-1 * @ AE Kl N H
i apps [x! FISEOMOZ ¢ Sumo Email Templates 1] Connector: Send E... =) Thesaurus.com | Fi... [1 Dashboard « Scale... [|%damolade website... [-]Calendly 33 marketing - Dropbox (%) UberConference [ Personas » E0ther Bookmarks
. y
Go gle FH + ) Q
Search Console hitp:/iwww.damolade.com/ ~ Help  ~ o -
Stemaps
Messages (1)
» Search Appearance @ By me (1) All(1)
» Search Trafiic Sitemaps content
» Google Index Al content types Web pages Images
- Grawl B Submitted 36 Submitied 97 Submitied

Crawl Errors. W Indexed
Crawl Stats

22 indexed

Fetch as Google
robots.txt Tester
Sitemaps

URL Parameters

Securiy Issues

Other Resources:

5 g ¥ g
H

Sitemaps (All content types)

Downlsad All Show 25rows > 1-1of 1

# Sitemap ~ Type  Processed Issues Mems  Submitted  Indexed

. Web 36 22
SIS} Isitemap.xmi Stemap Sep 20,2016 -
Images 97

1-10f1
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A 100% indexed site is ideal, but is very rare. Realistically, 90+% of the sitemap pages
should be indexed. This amount will be lower for new sites, but you should be able to see
the rate increase over time. You should be looking for two indicators:

1) Is the percentage of indexed pages increasing over time, or holding steady?
2) Does the number of pages submitted match the total number of pages that
are actually on the site?

If the answer to either one of these questions is "no," you should monitor this and search
for possible reasons why. Common issues include things like 404 errors and blocked
resources that | go into detail about below.

Review 404 errors

A 404 error means a webpage which the user is trying to reach cannot be found on your
site. This can occur for a number of reasons, most commonly a broken link or a bad
redirect. Although 404 errors are not directly harmful to your site's SEO, they may
indirectly cause harm by affecting usability and trust. No one likes to land on a 404
page, not even a search engine. Run a monthly audit and fix these.

In Search Console, click Crawl, and select Crawl Errors. See what you're dealing with.

©® 0 ® /% search Console - Crawl Ermor x ||\ Danielle
& C | @ https://www.google. 57 I=https: .myusclaims.comy * ® =t A28 ] @ |
iii Apps [y EJSEOMOZ (& Sumo Email Templates 7] Connector: Send E... [ Thesaurus.com | Fi... [] Dashboard < Scale... [|§damolade website... [=]Calendly 33 marketing - Dropbox (T) UberConference EJjPersonas » [ Other Bookmarks
Dashboard "
Site Errors

Messages (1) Showing data from the last 90 days
» Search Appearance @

DNS & Server connectivity & Robots.txt fetch &
» Search Traffic

» Google Index

Crawl Errors

Status: 9/20/16
Crawl Stats

Fetch as Google
robots txt Tester Desktop 2

Sitemaps

URL
Not found (7)
3

Security Issues

Other Resources

€218 GRSMB  G20M6  73ME  WTAB  TMTAG  7MBMB  7M9A8 72318 727M6 7118 BANMB  BBME  GI1216  BMGA6 G2016  W2416 28N OB 0516 GOIME  GMNE  SIIB
619MG  E2316 6R7M6  TMA6  TISME  TIOME  TM3M6 TATMG T21ME  T2SMG 72016 BIM6  S/EM6  BMOME  BM4MG  BMSME  BI2MG  BI2BME  WB0MG  OAMG G616 OMSME  9MGME

Top 1,000 pages with errors

Show 25 rows + 1-30f3

Response Code Detected
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Review Structured Data

Structured data, also known as rich snippets to the user, marks up your content so that
Google can display "“rich results" such as:

G()ugle apple pie 3

Web Images Maps Shopping Recipes More - Search tools

About 71,000,000 resilts (0.20 seconds) with rich sni ppets

Apple Pie by Grandma Ople Recipe - Allrecipes.com -*'"
allrecipes.com/recipe/apple-ple-by-grandma-ople/

Yo Rating: 4.8 - 5223 reviews - 1 hr 30 mins - 512 cal

A unigue and popular recipe. Sliced apples under a lattice crust get
bathed with a sweet buttery sauce before baking.

Apple Pie by Grandma Ople - Apple Pie | - Grandma Ople's Apple Pie

RS without rich snippets

Apple pie - Wikipedia, the free encyclopedia *ll'
en.wikipedia.org/wiki/Apple_pie

An apple pie is a fruit pie (or tart) in which the principal filling ingredient is apples. It is
sometimes served with whipped cream or ice cream on top, or alongside ...

If you or your developer take the time to mark up the HTML with structured data you will
get these visually appealing search results. These types of results are known to improve
clickthrough rates of 20-30% according to Moz. From a user experience perspective, they
provide benefits such as:

1) Drawing a user's attention to your relevant result
2) Providing instant information as related to their search query

These aren't available for all types of sites, so see the full list of the type of content that
Google supports rich snippets for here: Google documentation.
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https://moz.com/blog/a-visual-guide-to-rich-snippets
https://developers.google.com/search/docs/guides/search-features

If you have structured data on your site you should review it for errors as well as
opportunities to add new snippets. To review structured data, head over to Search
Console > Search Appearance > Structured Data in the dropdown menu.

This report shows you the total number of structured data items found, trends in
structured data over time and the types of structured data found on the site:

® © ® /% search Gonsole - Structured | X "\ ey
& C | @ https://www.google.com/ Ictured-data? Url=http: =1#details/nttp%: 6252F 9% 252Fmicroformats.org%252... | @ € A B O % @ @
i Apps [l EJSEOMOZ ¢ Sumo Email Templates ] Connector: Send E... [ Thesaurus.com | Fi... [} Dashboard « Scale... [1§damolade website... [<]Calendly %3 marketing - Dropbox (T) UberConference B Personas » [ Other Bookmarks
Google o@e
Search Console _ Help - I e
Dashboard Structured Data > hentry (markup: microformats.org) “-

Messages (2) Status: 9/20/16

~ Search Appearance @ Al data EmorType . Error Type - Error Type
Structured Data No filtering Missing: updated (2 Missing: author (%)

Missing: entry-titie (@)
264 Items with Errors

- 264 ltems with Error 264 ltems with Error 80 Items. with Error
Rich Cards
Data Highlighter
HTML Improvements W 264 items ) W 264 items with Error (7
Sitalinks on 120 pages on 120 pages
Accelerated Mobile Pages toms with Errors
» Search Traffic 300 30
» Google Index s e
» Crawl
150 150
Security Issues
i3 75
Other Resources
wimie CIED waie 23 2 Wz E e aEite 20 EZ0 EF EIETE B B
o e ots osite o116 e onsie ortaite oroit
Showing a sample of 120 pages having the selected error type (Missing: author), (2)
Download | Filier URL Show 25 rows 125 0f 120 >
Page URL ttoms ttems with Errors ~ Last Dotoctod @ Erors
Iblog! 10 e 91918 Missing: author

Missing: updated
Missing: author
Missing: updated
Missing: author
Missing: updated

Missing: author
Missing: updated

When viewing the report, look for decreasing structured data and/or structured data
with errors, and implement a fix.
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Check Title Tags

As | previously detailed, a title tag is one of the most important on-page factors to

consider. You should monitor these on a regular basis to make sure there are no errors
such as:

* Missing title tags

e Duplicate title tags

e Too long or too short title tags

* Non-informative title tags (i.e., relevant to the page content)

Also make sure that they are optimized for one main keyword. Once again head to
Search Console > Search Appearance > HTML Improvements to check your title tags.

® © ® /% search Console - HTML Impr X

| Danietie |
& > C | @ hitps//www.google. st 1s7hl=er 1&siteUrl=http: id.io/ * @S AEOEOTG
it Apps [y EJSEOMOZ & Sumo Email Templates ] Connector: Send E... [ Thesaurus.com | Fi... [} Dashboard « Scale... [I§damolade website... [-]Calendly %¥marketing - Dropbox (Z) UberConference E5j Personas »» [ Other Bookmarks.
o &
Go gle # 0@
Bashboard HTML Improvements
Messages (2) Last updated Sep 19, 2016
Search Appearance © Addressing the following may help your site's user experience and performance.
Structured Data Mota doscription Pages
Rich Cards Duplicate meta descriptions 8
Data Highlighter .
Long meta descriptions [}
HTML Improvements
Sitelinks Short meta descriptions 2

Accslerated Mobils Pages

We didn't detect any issues with the title tags on your site.

» Search Traffic
» Google Index
» Crawl Nonindexable centent

Security Issues We didrit detect any issues with non-indexable content on your site.

Other Resources

©2016 Google Inc. - Webmaster Central - Terms of Service - Privacy Policy - Search Console Help
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Check “Links To Your Site” Report for Bad Links

Page rank is an important signal, but it is only 1 of 200 things Google looks at to
determine the rank of your site. Even so, many site owners build or hire someone to build
backlinks for them that in turn get them penalized by Google. Paid links, or other link
schemes, violate Google Webmaster Guidelines and therefore, in order to rank well you
want to avoid doing these things.

If you review your “Links To Your Site" report below you will get a list of backlinks. If you
see any that look low-quality or spammy, you should do what you can to remove that
link from your profile. If you are unable to remove a link, you can take further action by
disavowing it in the Search Console. This is a two-step process. First download all the
links to your site. Next, you'll create a file containing only the links you want to disavow,
and upload this to Google.

1) On the Search Console home page, click the site you want.
2) On the Dashboard, click Search Traffic, and then click Links to Your Site.

Search Console

Dashboard Links to Your Site

Messages (1)

» Search Appearance @ Total links
33,006
+ Search Traffic

Search Analytics Who links the most
[ Links to Your Site I
Internal Links paasmag.com 28,428
Manual Actions mongodirector.com 1,240
International Targeting
. . thejackalofjavascript.com 864
Mobile Usability
+ Google Index google.com 591
» Crawl reddit.com 439
Security |ssues Moare »
Other Resources

How your data is linked

mongodirector
scalegrid

aws

azure

digital ocean
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3) Under Who links the most, click More.
4) Click Download more sample links. If you click on the latest links, you'll see
dates as well.

Search Console

Dashboard Overview » All domains » paasmag.com

Messages (1) Pages linked from Total links Total linked pages
paasmag.com 28,428 52
» Search Appearance @
- Search Traffic
R Download this table Download more sample links ownload latest links
Search Analytics | |
l Links to Your Sita I
Your pages
Intermal Links
Manual Actions _
Intemational Targeting | ieomsreunmengeivsiormuituesl
Mobile Usabilit
Y | eeneee————
» Google Index
oy
» Crawl
e et ettt bttt
Security Issues
oiog [
Other Resources
e | U

Use this to create a text file (the file type must be .txt and it must be encoded in UTF-8 or
7-bit ASCII) containing only the links you want to disavow—one link per line. If you want
Google to ignore all links from an entire domain (like example.com), add the line
"domain:example.com".

Here's a sample of a valid file:

# example.com removed most links, but missed these
http://spam.example.com/stuff/comments.html
http://spam.example.com/stuff/paid-links.html

# Contacted owner of shadyspam.com on 7/1/2012 to
# ask for link removal but got no response
Domain:shadyspam.com

Upload a list of links to disavow:
1) Go to the disavow links tool page.
2) Select your website.
3) Click Disavow links.
4) Click Choose file.

Give Google some time to process this information. Hopefully, if you were diligent,
you will only have to do this one time.
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Look at Historical Site Performance
Historical site performance is when you look at the current quarter, the last 12 months,
and all-time data. You are looking to compare how current performance—i.e.,

quarter-over-quarter, year-over-year—compares to the past performance of the same.

Here is how you look at quarter-over-quarter in Google Analytics:

May 21, 2016 - Jun 20, 2016

Date Range: | Custom %)

4 March 2016 April 2016 May 2016 b
S M TWTFS SMTWTFS S§MTWTFS |Mar1_2015 |-May31,201ﬁ
[1]2]3]4]s] [1]2f1[2]3]a]s]e]7] - -
OEDDNEE BNEEEDN OROEBER Compar to: | Previnaperod )
[13] 14|15 |16 [ 17| 18 18 | 70| 17 [12 | 73| 14 |5 | 16 | 15|16 17 |18 [ 19|20]21] Nov 30 2015 |- | Feb 29 2
[20] 21| 22| 23 (24| 25| 26 | 17| 16| 19| 20| 21| 22 23 | 22| 23| 24 |25 | 28| 27| 28]
(2725 28 | 30 31 QN =+ | 25 (25 | 27 | 28 | 23 | 30 [ 23 30 51

Apply |cancel

Look at the last 3 full months of data and check Compare to Previous period. Analytics
will give you the previous quarter and you'll have yourself a comparison!

If you want to see year over year select a date range within the current year and check
Compare to: Previous Year.

What you want to look out for are any anomalies, either good or bad in your traffic and
conversions. To do this dig into your individual traffic sources/channels and look for
large spikes either up or down.

In the example of the quarterly audit, | see a big decline in referral traffic, over 80%. So |
would want to investigate the individual channels that declined to find out if this is a
good or bad thing.
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) Search Gonsole - Links 1o Yo. % /| Ghannels - Analytics x Danielle

< C|a google. ?authuser=O#rep ition-channels/a41935708w71508238p73759845/%3F_u.date00%3D20160301%26_u.date01... ¥r s 2EQ @ H
ii Apps 3] EJSEOMOZ ¢ Sumo Email Templates 7| Connector: Send E... [ Thesaurus.com | Fi... [] Dashboard «Scale... []%damolade website... [ Calendly 3 marketing - Dropbox (T) UberConference [ Personas » [ Other Bookmarks
damolade consulting e .
I Al web site Data ~ L Q
HOME CUSTOMIZATION ADMIN
: z
37.51%% 6.06%+« 33.73%% 80.87%+ 67.48%+ 1.72% 189.569% » 80.95% +
5835933 67.41% vs 383 s 593 81 509vs3.04 0:01:36 vs 6:52% vs 2.25° w21 $0.0
63,56 00:01:34
» Behavior
O 1. Direct
» Technology
Mar 1, 2016 - May 31, 2016 263 (45.11%) 68.82% 181 (46.06 2.66% 6.11 00:01:54 9.13% 24 (5315 $0.00 0.00
» Mobile
Nov 30, 2015 - Feb 29, 2016 198 (21.22%) 67.17% 133 (2243 5.56% 6.18 00:02:20 4.55% 9 (42,86 $0.00 0.00
» Custom
% Change 3283% 246% 36.00% 52.00% 1.16% -18.34% 100.76% 166.67% 0.00%
» Benchmarking
Users Flow O 2 Socal
Mar 1, 2016 - May 31, 2016 143 (24.53%) 86.71% 124 (31.55 0.70% 4.43 00:00:56 2.10% 3789 $0.00 (0.00
1‘ Acquisition
Nov 30, 2015 - Feb 29, 2016 114 (12.22%) 79.82% 91 (1555 0.00% 543 00:00:51 7.02% 8(38.10 $0.00 (0.00:
Overview
% Change 25.44% 8.63% 36.26% % -18.35% 8.89% 70.10% -62.50% 0.00%
~ Al Traffic
0| 38 Referral
Channels
Mar 1, 2016 - May 31, 2016 97 (16.64%) 53.61% 52 (13.23 35.05% 373 00:01:20 5.15% 5 (1316 $0.00 (0.00:
Treemaps
Source/Medium Nov 30, 2015 - Feb 29, 2016 509 (54.56%) 68.76% 350 (5002 89.30% 123 00:00:48 0.20% 1 (@18 $0.00 (0.00:
Referals % Change -80.94% -22.04% 85.14% 60.79% 204.42% 86.65% 2,523.71% 400.00% 0.00%
» AdWords 71| 4 Organic Search
+ Search Console NEW Mar 1, 2016 - May 31, 2016 T4 (12.69%) 41.89% 31 (789 28.38% 458 00:02:04 8.11% 6 (1579 $0.00 0.00
» Social Nov 30, 2015 - Feb 29, 2016 110/ (11.79%) 17.21% 19 (3.20° 55.45% 325 00:04:23 2.73% 3 (1429 $0.00 0.00
» Campaigns % Change -3273% 142.53% 63.16% -48.83% 40.76% 5287% 197.30% 100.00% 0.00%
B Behavior 5. (Other)
Mar 1, 2016 - May 31, 2016 3(0.51%) 100.00% 3078 0.00% 3.00 <00:00:01 0.00% 0 (0.00 $0.00 (0.00
JK  Conversions Nov 30, 2015 - Feb 29, 2016 0(0.00%) 0.00% 0 (0.00 0.00% 0.00 00:00:00 0.00% 00,00 $0.00 (0.00:

Click on Referral to open up the Referral sources and check out the URLs that are listed.
In the case below, we get lucky and have no reason to be alarmed! The referrers were
mostly spammy sites which have all since gone away. Hence the drop in my referral
traffic.

HOME REPORTING CUSTOMIZATION . ADMIN
spamming my data! boo!

| 30 how to.travel.and. make.money.with.maps.

ilikevitaly.com
—— Mar 1. 2016 - May 31, 2016 0 (0.00%)
ST Nov 30, 2015 - Feb 29, 2016 11 (218%)
+ Mobile % Change -100.00%

» Custom T 31 new-look for-your.website

» Benchmarking Mar 1, 2016 - May 31, 2016 0 (0.00%)
Users Flaw Nov 30, 2015 - Feb 29, 2016 2 (0:30%)
3 Acquisition % Change -100.00%

Overview 1| 32. o-0-8-0-0.com
« Al Traffic Mar 1, 2016 - May 31, 2016 0 0.0m)
Channels Nov 30, 2015 - Feb 29, 2016 23 (4.52%)
Treemaps % Change +100.00%

SSlelvte 1 33. onlinetvseries.me

Referrals
Mar 1, 2016 - May 31, 2016 0 (0.00%)
» AdWords
Nov 30, 2015 - Feb 29, 2016 1 (0.20%)
» Search Console NEW
% Change -100.00%
» Social
1 34, quirkiools.com
» Campaigns
Mar 1, 2016 - May 31, 2018 0 (0.00%)
3 Behavior Now 30, 2015 - Feb 29, 2016 1 (0.20%)
% Change -100.00%

K Conversions
1| 35. quit-smoking.ga
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So in a case like this, no action would be needed, besides maybe setting up a spam filter
in GA. However, if the declines came from a site where you have a guest post or an
article submission for example, then you'd definitely want to reach out to to the site
owner and investigate - perhaps your content was removed or a link is broken? These
are all things you can determine by auditing traffic channels regularly.

If you are running an e-commerce site, you definitely want to keep an eye on Revenue
and Transactions. How are those doing quarter-over-quarter, year-over-year? This could
be a post all on its own, but you get my point. Any steep declines and you may have
on-page conversion problems to solve.

Review robots.txt

This text file in the root of your website's folder communicates a certain number of
guidelines to search engine crawlers. Know what it is that you want to communicate and
what you want to “disallow.” For example, an e-commerce robot.txt would want to
disallow crawlers from accessing their shopping cart so the file would contain lines like:

User-agent: *
Disallow: /checkout
Disallow: /cart

It's also OK to add your sitemap in your robot.txt since you will be updating that
regularly. That line looks like:

Sitemap: https://www.example.com/sitemap

What you don't want to ever see is a line in your sitemap that looks like:
User—-agent: * Disallow: /

Because that is basically telling search engines to not crawl your entire site.

Testing to make sure there are no errors in your robot.txt file is also easy to do using
Search Console.
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Danielle

"WesAEHOLEAOQ
» [ Other Bookmarks

°oQ

® O ® /% Search Console - robots:txt 1 X | Channels - Anaiytics \T

& C @ https//www.google. ols/robx g-tool Url=http:) damolade. authuser=0

22 Apps 5] 5/ SEOMOZ ¢ Sumo Email Templates I3 Connector: Send E... [ Thesaurus.com | Fi... [} Dashboard < Scale... [J2 damolade website... [<] Calendly %2 marketing - Dropbox %) UberCanference E5jPersonas

Google

R ttpiuws damolad.com Help  ~ o -
Dashboard robots.txt Tester
Messages (1) Edit your robots.txt and check for errors. Leam more.
» Search Appearance @
See live robots.txt

+ Search Traffic Latest version seen on 9/3/16, 3:40 PM OK (200) 703 Bytes ~
+ Google Index 1 # Squarespace Rebots Txt
2
[~ Crawl 3 sitemap: http://damolade.com/sitemap.xml
Crawl Errors 4 User-agent: +
5 Disallow: /config

Crawl Stats
Fetch as Google
robots.txt Tester

& Disallow: /commercef
7 bisallov: /api/

& Disallow: /statie/
Sitemaps 9 Disallow:/+?author=*
URL Parameters 10 Disallow:/+&author=+

Security Issues

Other Resources 13 Disallow:/*?view=*
14 Disallow:/*sviews+

15 Disallow:/+?format=json

© 0Emors A 0Warnings

hitp://vwww.damolade.com/ Enfer 2 URL fo test i it is blocked Googlebot - ALLOWED

©2016 Google Inc. - Webmaster Ceniral - Terms of Service - Privacy Pelicy - Search Console Help

Go to Crawl > robot.txt Tester and input the path of your robot.txt file. Google will tell
you if it can access and will also give you a list of any errors or warnings.

You can also edit and submit your robot.txt file here, but be sure and read the Google
quidelines on this before you get started.

Mobile Friendliness

Last but certainly not least, is mobile-friendliness. For 2016 and beyond, this may be the
most important update you can make to your landing pages. Luckily, Google has a
Mobile-Friendly Test you can use to input your URL and report if the page has a

mobile-friendly design.
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Start by testing your home page:

select brands i've worked

with:

G @ coma NEO My

TESTIMONIALS

Hopefully you will get this message:

Awesome! This page is mobile-friendly.
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If you haven't updated your site in awhile, this is the message you will most likely see.
With problems specific to your landing page listed below the message:

Not mobile-friendly

Page appears not mobile-friendly
> Text too small to read

> Mobile viewport not set

)( Links too close together

> Content wider than screen

Follow the directions on the report page that Google provides.

A recent mobile marketing statistics compilation from Smartinsights shows just where
we are in terms of mobile usage. It's no longer about whether visitors will want to access
your site from a mobile device, it's to the point where you should know your visitors'
preferences (i.e., tablet, mobile phone, or other devices) and be optimizing for them.

Intemet Usage (Engagement) Growth Solid
+11% Y/Y = Mobile @ 3 Hours / Day per User vs. <1 Five Years Ago, USA

Time Spent per Adult User per Day with Digital Media, USA,
2008 - 2015YTD

).
2008 2009 2010 201 2012 2013

Hours per Day
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Mobile media time in the U.S. is now significantly higher at 51% as compared to desktop
at 42%. If you cannot fix errors yourself, it is time to hire a designer to get your
site up to snuff for 2016 and beyond.

26 Killer Content Strategy & Perfect Technical SEO: The Ultimate Guide
part 2: on-page optimization for perfect technical SEO: auditing & site maintenance



http://www.smartinsights.com/mobile-marketing/mobile-marketing-analytics/mobile-marketing-statistics/

Key Takeaways

Let's recap what we've learned so far:

Search Console has evolved into the go-to tool for managing and keeping your on-site
SEO and search presence healthy. It is your best friend for identifying issues and
managing your site maintenance quickly, easily and for $0. The best way to stay on top
of site maintenance is to schedule it. Put the dates into your calendar and follow up with
everything on the above list. My SEO Audit checklist will help you stay on track with this.

Key Takeaways:

Keep your sitemap updated and resubmit it to Search Console when you add new
content.

a
Try and resolve as many 404 errors as you can on your own and seek help if
things are beyond your expertise.

@ If you have any of these types of sites: mobile apps, products, recipes, or reviews;

adding structured data can really enhance your search presence and create
attractive calls-to-action in search results.

Google tells you what to do to improve your HTML and metadata. Do it.

/‘ Depending on what link building activities you've engaged in in the past, you
©D could potentially have some backlinks that are hurting your rankings. Go through
the report and check on any links that look suspicious and contact the

webmasters to remove them.

Approximately every 3 months you should look at historical site performance (this
quarter, the last 12 months and all-time) to see how current performance
compares to past performance. If you have numbers that are down for a certain
KPI, it's time to dig a little deeper there.

There you have it!

There is a lot to maintain in the typical website environment. If you're looking to
outsource this process to ensure you have all your boxes checked for a healthy and
well-maintained site at the end of every month, let us know. We carefully choose a few
new sites each month to help with site maintenance.

Happy auditing!
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