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	PURPOSE
	ENGAGEMENT STYLE
	TONE OF VOICE
	FORMATTING

	To define how content should look and sound to the reader.

To create a guide all team members can reference when posting to Neo company channels.
	“Your Engagement Style Goes Here”

Describe Your Engagement Style. Remember: Mashable article
	Character:
Tone: 
Language:
Purpose:
	Twitter - 
· Change Post or Page Title to be directly relevant
· Retweets of “Scalers” and thought leaders “as-is”
· Acceptable link shortening: buffer and bit.ly
· If Tweet is of a scalegrid.io blog post, include featured image

Facebook -
· Clean all URL parameters from third party posts, use existing image from article

	DO’S AND DON’TS
	CADENCE
	IMAGERY
	HASHTAGS + KEYWORDS

	some general rules you always want followed
	TBD based on testing & editorial calendar to determine optimal frequency; best practice guide 
	Rules about how images are used with links to approved image sources i.e. Unsplash and company brand assets folder for logos

i.e. “Every share should have an image attached

Approved logo images formatted per specs of channel (link to your brand assets folder)

Content should use an original image 
3rd party content should use an image from their post”
	Be consistent with use of hashtags and keywords across all social channels to increase the discoverability of our content

Use industry hashtags on Twitter, Facebook and Google+ only, not on LinkedIn
1. only on our original content
2. when sharing an Event 
3. or as included in a retweet

List of approved hashtags can also go here
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